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2021 Annual Meeting, 
Louisville, Kentucky

Cancelled 
 
With colder weather looming and 
COVID-19 virus transmission on the rise 
throughout the country, some of our 
members are asking what is in store for 
next year’s annual meeting. Unfortunately 
the annual meeting which was to be held 
in Louisville, KY in May 2021 has officially 
been cancelled. We thank the organizers, 
Warren and Julie Payne for their tireless 
work. Some of you may have postponed 
your hotel reservations until 2021. If so, 
you should cancel them at this point. 
Regrettably, it is hard to pinpoint the 
timeline of a future meeting considering 
how unpredictable the variables are. 

We know this year 
required a lot of 
flexibility, and we 
appreciate your trust 
in us as we seek to 
give you the best 
AHPCS experience 
possible during such 
an unusual time. 
Future issues of 
the News Letter will 
offer information 
on a virtual annual 
meeting alternative 
or potential 
conference for 2021.

The Mayflower and Plymouth at 
400: an invitation to submit
September 16, 2020 (new style calendar) marked 400 
years since the Mayflower set sail from Plymouth, UK. 
Many archives, libraries, music halls and institutions 
are offering digital events commemorating the Pilgrims 
starting their historic trans-Atlantic journey. Countless 
historic collections of prints from public to private have 
one (or many) recreated images of the event, reaching 
from the memorable mounting of Plymouth Rock, to 
the settlers’ first deadly winter after their arrival, and 
culminating with scenes of the first Thanksgiving in 
1621. In this issue of the News Letter we start to capture 
the range of these prints and invite members to look at 
their own collections. We will be exploring these prints 
through next year.                        

(continued on p. 7)

A special thank you to John Zak for offering digital use of 
his personal collection. Above: “Landing of the Pilgrims at 
Plymouth, 11th December, 1620, [235]” Lithographed and 
published by Nathaniel Currier, 1838-46. Courtesy of John Zak.

Keep up the Hand Washing This Fall! 
Right, advertising trade card: “Use Eavenson’s Diamond Soap,” 
chromolithograph, ca. 1882. Courtesy of the Library Company of Philadelphia.

We regret to inform our members of the death of 
board member, Michael McKenzie, Nominating 

Committee Chair. Please see page 8.  
Underlay: Chromolithograph by L. Prang & Co. 

“Early autumn on Esopus Creek,” 1866.  
Courtesy, American Antiquarian Society.

In Memoriam 
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Figure 1: [Pluck No. 1] 
Chromolithograph by 
Clay, Cosack & Company, 
Buffalo, New York, 16 by 22 
½ inches. Copyright 1872 by 
A.M. Willard, published by 
J.F. Ryder, Cleveland, Ohio, 
1873. Signed A.M. Willard 
in the plate. Courtesy of the 
Library of Congress, LC-DIG-
pga-04234.

Figure 2: Pair of albumen 
silver carte de visite (CDV) 
photographs copied 
without attribution from 
the Clay, Cosack & Co. 
chromolithographs Pluck No. 1 
and Pluck No. 2 after Archibald 
Willard. Card size of each 2 
½ by 4 inches. Issued by F.J. 
Weber & Bro., an 1870s Erie, 
Pennsylvania photography 
studio. It is not known if any 
connection existed between 
Weber and either Ryder or 
Willard, or if these CDVs were 
simply pirated because of the 
popularity of these images and 
potential sale of these copies. 
Courtesy of James Brust.

     The name of artist Archibald Willard is about 
as unfamiliar as his best-known image is famous. 
Willard (1836-1918) was born in Bedford, Ohio, 
but as the son of an itinerant Baptist preacher, 
moved from place to place, acquiring the hobby of 
drawing “humorous scrawls on barn doors, board 
fences and every smooth 
surface available.” Finally 
settling in Wellington, 
Ohio, he put his talents 
to use decorating wagons 
for a local manufacturer. 
Sometime later, he painted 
a pair of comic canvases for 
his employer’s daughter 
depicting three children 
in a cart pulled by a dog 
who has seen a rabbit 
and takes off in pursuit. 
In the first, the children 
hang on desperately to the 
now speeding cart. In the 
second, the dog has caught 
his prey but crashed the 
little wagon, dumping 
its occupants amidst the 
wreckage.
     Enter photographer 
James F. Ryder (1826-
1904), originally from 
Ithaca, New York, where 
he had learned how to 
make daguerreotypes, 
the earliest photographic 
process. He eventually 
resettled in Cleveland, 
Ohio. Ryder was 
innovative, and always 
trying to improve both 
his art and his business. 
Several years before he 
had paid passage for a 
German expert to come 
to America to teach him 
to retouch negatives, 
then went on to a win a 
prize for his use of the 
process. Not uncommon 
for the time, Ryder 
engaged not only in 

photography, but other lines of art related business 
which included selling prints and framing pictures. 
Willard’s humorous paintings of the dog cart 
misadventure, ultimately to be known as Pluck No. 
1 and No. 2, were taken to Ryder to be framed, and 
while in his Cleveland gallery attracted a good deal 

of attention. Knowing the 
popularity of Louis Prang’s 
chromolithographs, Ryder 
extended himself into the 
role of print publisher. 
In 1873 he engaged the 
Buffalo, New York firm of 
Clay, Cosack & Company 
to produce chromos of the 
two Plucks, which they 
did for a mere seventeen 
cents each (Figs. 1 and 2). 
Ryder then sold them for 
ten dollars a pair, reaping 
profits great enough to 
lure Willard to relocate to 

The Spirit of ‘76:  
How an Enterprising Photographer Used an Inexpensive Chromolithograph to 

Turn a Virtually Unknown Painting into an Icon of American Culture
By James S. Brust

Figure 1

Figure 2



3

Cleveland, so the two could repeat this successful formula.
     In 1874, for their next venture together, Willard painted 
another comic picture, this of a family whose prayers are 
interrupted when a cat, scared by a dog, leaps onto the 
father’s back. To further the appeal, Ryder commissioned Bret 
Harte to write a poem describing the scene, the verse and the 
picture to be titled Deacon Jones’ Experience. Ryder again had a 
chromolithograph made, and in addition produced a cabinet 
size photograph which he issued from his own gallery with 
Harte’s poem printed on the reverse (Figs. 3, 4, and 5). As with 
Pluck, the venture was a success.
     By that time, Ryder was looking forward to the 1876 Centennial 
Exhibition to be held in Philadelphia two years hence. He had Willard 
paint a series of pictures related to the nation’s one hundredth 
anniversary. Sticking to the comic approach which had worked so 
well before, Willard set out to paint a lighthearted image of musicians 
marching in a 4th of July parade. At that time, though, Willard was 
attempting to increase his skill as a portrait painter and even went 
to New York to study 
with an expert teacher. 
He was also strongly 
devoted to his family and 
used them as models. 
His father, Rev. Samuel 
Willard, died in 1874, 
but not before Ryder 
had the opportunity to 
photograph him. Willard 
decided to insert his 
father as the central 
drummer, and apparently 
worked from Ryder’s 
photo, which was anything but comic. The painting took on a more 
serious tone. Two other real-life models were added, and the picture 
was titled Yankee Doodle 1776. 
     In late 1875, Ryder had Willard’s painting copyrighted, and 
again arranged with Clay, Cosack & Co. for production of a 
chromolithograph (Fig. 6). The first impressions were available by 
March 1876, and when the Centennial Exhibition opened two months 
later, Ryder, anxious to do business, sold the 18 by 24 inch Yankee 
Doodle chromo for only three dollars rather than the five charged 
for Pluck and Deacon Jones. By the time the exhibition concluded, he 
had lowered the price twice more. He also offered a cabinet card 

Figure 3: [Deacon Jones’ Experience] Chromolithograph by Clay, Cosack & Company, 
Buffalo, New York, approximately 16 by 22 inches. Copyright 1874 by A.M. Willard, 
published by J.F. Ryder, Cleveland, Ohio, 1874. Signed A. Willard in the plate. Courtesy 
of the Library of Congress, LC-DIG-pga-08542.

Figure 4: Deacon Jones’ Experience, albumen silver cabinet card photograph, mount size 
4 1/8 by 6 ½ inches, copyright and published by J.F. Ryder, Cleveland, Ohio, 1874, after 
A.M. Willard. Courtesy of James Brust.

Figure 5: Reverse of Ryder’s Deacon Jones’ Experience cabinet card showing the Bret 
Harte poem that accompanied this image. The handwritten inscriptions and stamped 
number were not original but added by later owners. Courtesy of James Brust.

Figure 6: Yankee Doodle 1776. Chromolithograph by Clay, Cosack & Company, Buffalo, 
New York, 24 by 18 inches. Copyright and published by J.F. Ryder, Cleveland, Ohio, 1876. Signed A.M. 
Willard in the plate. Courtesy of the Library of Congress, LC-DIG-ppmsa-05936.

Figure 3

Figures 4-5

Figure 6
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photograph of Willard’s painting (Fig. 7). Low priced reproductions of 
Yankee Doodle abounded and sold.
     The ongoing fame of Willard’s image has left the assumption that 
the actual painting received great attention and praise at the Centennial 
Exhibition, including a tale that President Ulysses S. Grant personally 
viewed and admired it. However, that seems not to have been the case. 
It hung in a peripheral annex building, not in the Main Building nor 
Memorial Hall, the major art exhibition area. Most guides to the Exhibition 
did not mention the painting at all. Newspaper coverage was mixed, and 
often related how the painting was well known because of its numerous 
reproductions.
     After the Centennial Exhibition, Willard sent the painting on a tour 
of major American cities, during which its name was changed to The 
Spirit of ’76. Willard hoped this would culminate in a lucrative sale, but 
it was finally sold for a disappointing price in 1880 to the father of the 
boy who posed as the young drummer. He donated it to his hometown 
of Marblehead, Massachusetts, though there is doubt that the one that 
hangs there now is Willard’s actual original canvas. Willard probably 
painted about fifteen versions and a number claim the honor. But perhaps 
most interesting to note is that none hang in the Met, MFA, the National 
Gallery, or any other prestigious art museum that might be expected to house what is arguably the best 
known patriotic American illustration ever created. However, that may be fitting. While Archibald Willard 
deserves credit for painting the image, it was James F. Ryder’s genius for distribution that made it famous. He 
understood the role that could be played in popular visual culture by chromolithography and photography. 
His affordably priced chromos and cabinet cards, available on the Exhibition grounds and throughout the 
country, brought this picture to the people, not Willard’s painting, which was just one of many in an annex 
building at the Centennial Exhibition. Though Ryder, like Willard, is now largely forgotten, he, more than 
anyone, deserves credit for propelling The Spirit of ’76 into an orbit of seemingly perpetual awareness and 

appeal in this nation. 
     Figures 8-14, examples of ephemera 
based on The Spirit of ’76 from both the 
19th and 20th century, show the ongoing 
popularity of this image, and the flow has 
not stopped in the 21st. A look at Amazon 
or similar sites will show this picture on 
modern T-shirts, medallions and even 
coffee mugs used as political advertising 
for the 2020 Presidential campaign. It 
appears these three will march forever. 
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Figure 8

Figure 7: Yankee Doodle, albumen silver cabinet card 
photograph, mount size 6 ½ by 4 1/8 inches, copyright 
and published by J.F. Ryder, Cleveland, Ohio, 1876, 
after A.M. Willard. Courtesy of James Brust. 

Figure 8: Chromolithographed trade card for Leinbach 
& Bro., Reading, Pennsylvania, 5 ½ by 3 ½ inches, last 
quarter of the 19th century. Courtesy of James Brust.

Figure 9: Chromolithographed trade card for Bunker 
Hill Harness Oil by Gies & Co., Buffalo, New York, 5 ¼ 
by 3 ½ inches, last quarter of the 19th century. Courtesy 
of James Brust.

REFERENCES
     My main source of information for this article was: Thomas H. Pauly, “In Search of the Spirit of ’76,” in Leila 
Zenderland (editor), Recycling the Past, Popular Uses of American History (University of Pennsylvania Press, 1978), 29-49. 
Full credit for all the facts in this article goes to Professor Pauly.
     Another source of information more familiar to the print collecting community is: Peter C. Marzio, The Democratic Art, 
Pictures for a 19th-Century America (Boston: David R. Godine: 1979), 184-186, 331.

Figure 9



Figure 10: Yankee Doodle, The Spirit of 1776, half tone 
color post card made in Germany for A.C. Bosselman 
& Co., New York, postmarked 1907, 5 ½ by 3 ½ inches. 
Courtesy of James Brust.

Figure 11: Match book cover by LeWayne Co., Inc., 
Sterling, Illinois, carrying advertising for “The Grill,” 
Ripon, Wisconsin, 4 ¼ by 1 ½ inches, probably mid-
20th century. Courtesy of James Brust.

Figure 12: Magazine advertisement for Lennox Air 
Conditioning and Heating, from The Reader’s Digest, 
1960, 7 ½ by 5 ¼ inches. Courtesy of James Brust.

Figure 13: “Spirit of ’76, translated by famous Disney 
characters Mickey Mouse, Goofy, and Donald 
Duck…” Press photo publicizing the celebration of 
America’s 200th anniversary at Disneyland and Walt 
Disney World, gelatin silver photograph, 8 x 10”, 1975. 
Copyright Walt Disney Productions.

Figure 14: Spirit of 76, 13-cent United States 
commemorative postage stamps, Scott 1629-31, set of 
three stamps 1 ½ by 3 inches, 1976. Courtesy of James 
Brust.
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What Should We Do With This 
Art: Further guidance for collectors 
In 2019, Leah Tharpe provided invaluable advice 
for collectors in her article “I am Done Collecting, 
Now What?” which was published in the Summer 
2019 News Letter. The piece was met with support 
and request for additional resources. Larry DeJong, a 
Massachusetts native, is also helping others navigate 
this question. Drawing on months of research and in-
depth interviews with regional experts, he created a 
user-friendly, reality-based guide to the dispersal of an 
art collection. Whether for a move or estate planning, 
the question of “what should we do with the art?” is 
one constantly asked, and one that every collector will 
have to answer eventually. Larry invites you to share 
the document with anyone you think it will benefit. 
He also invites you to share with him your experiences 
and any input for future editions at fineartdispersal@
gmail.com. View the complete guide at artsworcester.
org/wp-content/uploads/2020/06/Art-Ashes-
COMPLETE.pdf. This document gives you some basic 
options for dispersing a collection, their pros and cons, 
and requirements. It is not intended to substitute for 
the advice of an attorney, estate planner, or tax advisor.

Missing Print & book fairs? 
 
IFPDA continues to have enormous success 
with their online print rooms. If you are longing 
for print fairs to resume, consider joining them 
digitally at www.ifpda.org. This fall the IFPDA 
also co-organized a series of talks exploring 
the history of print collecting with the Frick 
Collection Collecting Impressions: Six Centuries of 
Print Connoisseurship. 

Morven Museum & 
Garden Online Exhibit
Morven Museum & Garden is proud 
to present an online exhibition of an 
unmatched collection of New Jersey 
graphic history assembled by New 
Jersey collector and bibliographer Joseph 
Felcone (information available at www.
morven.org/portrait-of-place). This 
exhibit, featuring 120 original works 
executed between 1761 and 1898, offers a 
visual iconography of the state beginning 
with a pre-Revolutionary landscape 
and ending with a birds eye view of a 
growing New Jersey city on the eve of the 
twentieth century. This exhibition and 
catalogue reveal a comprehensive pictorial 
progression of the Garden State over a 150 
year period. Featuring historical prints, 
picturesque landscapes, political portraits, 
as well as architectural and city views, 
Portrait of Place presents visual images 
that eighteenth- and nineteenth-century 
residents of New Jersey would have 
encountered in their day-to-day lives.

Shadwell Conservation Grants
 
Accredited, non-profit institutions with significant 
print collections are encouraged to apply 
for conservation grants for the preservation 
of American historical prints. An American 
historical print is defined as an American print 
over 100-years-old. Applicants must be members 
of the AHPCS. This program is made possible 
through bequest funds from Wendy Shadwell, past 
president of the AHPCS. For more information 
please refer to the AHPCS website: www.ahpcs.org 
or contact Roger Genser, Chairperson, Shadwell 
Print Conservation, PO Box 5133, Santa Monica, 
CA 90409 (or email genserprints@verizon.net).

Benedict Arnold, Printseller
By Nancy Finlay

 
On April 29, 1763, the following advertisement appeared 
in the New London Summary, a Connecticut newspaper, 
for “metzatinto Prints fram’d and gilt… the newest 
pictures of the King and Queen in the greatest likeness, 
very beautiful chimney-pieces [and] an optical Pillar 
Machine with a number of beautiful perspective views.” 
These articles were “imported in the last Ships via New-
York and to be Sold Cheap for Cash by Benedict Arnold, 
Jr. at his store in Norwich.”
 
Arnold was born in the Norwichtown section of 
Norwich, Connecticut in 1741 to Benedict Arnold, Sr., 
a successful merchant, and his wife Hannah Waterman 
Arnold. Arnold would go on to an illustrious career as 
an American general during the American Revolution 
before changing sides and becoming America’s most 
notorious traitor.  But in the early 1760s, he was selling 
prints, including mezzotint portraits of George III and 
Queen Charlotte and vues-d’optique, a popular form 
of parlor entertainment. The Arnold house no longer 
stands, but Norwichtown is an historic district with many 
eighteenth-century houses listed on the National Register 
of Historic Places.  Norwich is just twenty-three miles 
from Mystic and may be visited during the potential 2021 
annual meeting.
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(continued from page 1)

In addition to showcasing print collectors’ historical views 
of Plymouth from 1620-1621, we would also like to feature 
contemporary printmakers who tackle this period through 
their work. One such printmaker, Annie Bissett, a former 
artist fellow at the American Antiquarian Society created We 
Are Pilgrims a series of fifteen woodblock prints centering 
on the lives of the earliest settlers of New England. Bissett, a 
Mayflower descendant and current New Englander, feels her 
work is a response to the American public discourse on what it 
means to be an American. Her “Pilgrim prints” are a product 
of her own reading and thinking about the American creation 
story, and her imaginings about what the lives of these early 
immigrants might have been like, and offer a view of what 
their lives mean to us now. Her website is anniebissett.com. 
Recent talks exploring the theme of artistic interpretations were 
on the American Antiquarian Society YouTube channel (Virtual 
Public Program: “Telling Seventeenth-Century New England 
Stories Through the Archives” available at: youtube.com/user/
AmericanAntiquarian). Please let the editor know if you have a 
print or an artist to be featured in the year ahead.

The year 2020 celebrated the 100th anniversary of Women’s 
suffrage. Along with honoring suffragists through talks and 
documentaries, archives have been digging into their collections 
to bring renewed light to their visual collections. In 2020 the 
News Letter highlighted centennials and bicentennials through 
prints and illustrations. Our last quarterly submission to this 
endeavour is “The Awakening” by Henry Mayer (1868-1954) 
who created this periodical illustration in 1915. This offset color 
print was a centerfold in Puck Magazine. Image courtesy of the 
Library of Congress.

Virtual Regional Meeting Opportunities
Would you be willing to show your “favorite print” for a zoom regional-style meeting? We are interested 
in creating a roster of potential presenters lined up for digital meetings. To offer a taste of what these 
presentations look like, the Clements Bookworm summer sessions (recorded and available to view here:  
clements.umich.edu/public-programs/bookworm/) included two AHPCS members, Stephanie Delamaire and 
Kevin Lynch, presenting their work. Email the editor or regional activities chair if you are interested.
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Happy Election Season! 

Annie Bissett, “No Friends to Greet Them,” 
Japanese woodblock print.

Above: Detail of “Landing of the Pilgrims at 
Plymouth, 11th December, 1620,” Lithographed and 
published by Nathaniel Currier, 1838-46. Courtesy of 
John Zak.



AHPCS News Letter Copyright © 2020
Volume 45 Number 2 | Fall 2020
www.ahpcs.org

Board members: 
Nancy Finlay, President 
Clayton Lewis, 1st Vice President 
Roger Genser, 2nd Vice President 
Lauren B. Hewes, Secretary and Past President 
Robert Newman, Treasurer  
John Zak, Membership Chair
Mike McKenzie*, Nominating Committee Chair
Sarah Weatherwax, Publication Committee Chair
Clayton Lewis, Regional Activities Chair
Michael Buehler, Website Committee Chair
Sally Pierce, Imprint Editor
Jackie Penny, AHPCS News Letter Editor
 
Directors: 
Fred Baron  Jourdan Houston
Allen Bernard  Christopher Lane
James Brust  Helena Wright
Stephanie Delamaire 

 
* Recently deceased, board position TBD 

American Historical Print Collectors Society 
150 Lexington Ave
New York, NY 10016

In Memoriam: Michael McKenzie
     The AHPCS lost a long-time friend, board member, and enthusiastic participant with the passing of Michael 
McKenzie, who died on September 11, 2020, following a battle with cancer.  Mike had been a member since 
September 2003 and rarely missed a meeting. He was passionate about Currier & Ives and other American popular 
print producers and eager to learn and share what he knew. 
     Michael was a graduate of the University of Michigan and his business career led him to Handleman Company, 
in the recorded music distribution business. I first met Mike about ten years ago when I convinced the director at the 
Clements Library that we should host an AHPCS regional meeting. Mike was about the only other member within 
the state of Michigan so I made sure he got a personal invitation.  Mike not only came for the afternoon session but 
also made clear that he’d like to be involved in any other events related to prints. “I got nothing but time!” he often 
stated. It was easy to become friends as we had plenty of interests in common.
     Mike eagerly took on the most arduous tasks related to the planning and implementation of the AHPCS 2017 
annual meeting in Ann Arbor and was very proud of the resulting sessions--and especially that the ledger balanced 
at the end. Mike’s interests were broad and his curiosity about prints was multi-faceted, including the intricacies of 
the centuries-old production processes, the distribution and circulation, and the collecting market today. We never 
lacked for something to discuss when prints were on the table. He particularly loved Currier & Ives and gathered a 
wonderful collection of portraits, historic events, and genre prints. He delighted in placing them in carefully selected 
19th century frames with archival backing. In recent years, he had focused on collecting chromolithograph trade 
cards with similar genre and Americana themes.
     Michael’s generosity went beyond the extensive donations of his time. In 2019 he established the Michael 
McKenzie American Print Collection at the Clements Library with a donation of about 150 popular prints of the 19th 
century, many in beautiful and original antique frames. I have been advised that Mike’s will contains a long list of 
charitable organizations.
     Mike liked to travel and sought out beautiful and quiet natural spaces. Perhaps his favorite -- he mentioned this 
several times -- was Death Valley. He also enjoyed the peace and serenity of Maine along with the great antiquing 
opportunities.
     We will miss Michael’s enthusiasm and willingness to roll up his sleeves and contribute. He always found a 
reason to smile and laugh, even when his health was rapidly deteriorating. I hope he found some solace in knowing 
that his contributions to organizations like the AHPCS and the Clements will make a significant resource for the 
benefit and enjoyment of others. 

Clayton Lewis
AHPCS Board & Curator of Graphics Material, Clements Library, University of Michigan

Editor’s Note: the AHPCS News Letter is published quarterly. The next deadline 
for information is January 10, 2021. The editor reserves the right to make changes 
without prior approval; send contributions to jpenny@mwa.org. For members 
wishing to place an ad, the cost is $25 for 1/3 of a page and $50 for 1/2 a page. Your 
ad will appear in the next issue.


